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“It used to be 
that an 
art director 
was primarily 
an artist... 


What is an Art Director? His role is 
certainly changing, and, more- 
over, it varies from individual 
case to individual case. It used 
to be that he was primarily an 
artist; from time to time he has 
acquired additional responsibili- 
ties as typographic and layout 
designer, production manager, 
editor and creative director. To- 
day you will find him occupying 
some or all of these roles as a 
consultant, in studios, in adver- 
tising agencies, in publishing 
concerns and in the managerial 
and executive ranks of business 
and industry. But it is the trend 
that the art director is evolving 
from the artist (whose attributes 
in the eyes of management un- 
fortunately, are still too apt to 
be impracticality and unpredict- 
ability); he gradually is becom- 
ing an executive responsible for 
whole visual communication 
(with attributes combining cre- 
ative imagination with an under- 
standing ofall visual techniques, 
both verbal and graphic, pro- 
duction methods, and business 
needs and objectives). 

Not all art directors are fully 
aware of this evolution, nor are 
all of their employers or clients. 
But nevertheless, this is an ac- 
curate description of some art 
directors today and, | believe, of 
most art directors of the future. 
Both the National Society of Art 
Directors and individual clubs 
should have among their func- 
tions the clarification of such a 
definition and image to employ- 
ers, clients and the public. 

What is the National Society? |ts 
membership is the combined 
membership of its affiliated 
clubs. Sixteen years ago it was 


—formed with a membership of 


five founding clubs: New York, 
Chicago, Los Angeles, Philadel- 
phia and Boston. Today there 


are 37 member clubs and others 
knocking at the door, and 4000 
members, an increase of 600%. 

Its purposes according to its 
Constitution are to elevate the 
standards of the profession of 
art directing; to promote a better 
understanding of the place and 
function ef the visual arts in 
commerce, industry and the 
community; to promote higher 
standards of public taste and 
acceptance; to promote greater 
recognition of the art director’s 
work by business management 
and the public; to promote pro- 
grams for the education and 
preparation of people engaged 
in this profession and for the 
spread of knowledge relating 
thereto; and to offer vocational 
guidance, prepare and conduct 
programs, and to promote the 
general welfare of students who 
desire to enter this profession. 

Much of the above is accom- 
plished specifically and in actual 
deed by the individual member 
clubs. But the National Society 
provides a national center and 
a national voice whereby to co- 
ordinate and amplify the deeds 
of the clubs, to give them unity 
of purpose and action, to com- 
municate among the clubs, and 
above all to achieve in ways and 
degree impossible to individual 
clubs a national image for the 
profession of art directing. 

Why should this be of any in- 

terest to management and allied 
services? ... Simply because any 
group which shows advertising 
and public communication in a 
more favorable light is doing a 
profound favor to management 
and the allied services. They 
can use effective help along 
these lines at this time. 
What Do Members Clubs Accomplish? 
First of all, they are autonomous 
groups. They set their own dues, 
describe their own activities and 
establish their own objectives in 
terms of local organization. They 
exist first as entities, then join 
the National if they wish and 
provided they can meet the re- 
quirements. In general the pur- 
poses of the local clubs, in the 
simplest possible terms, are: 
professional improvement in art 
directing, and public relations 
activities on behalf of the pro- 
fession. In contrast to the Na- 
tional Society these aims are 
obviously localized to the extent 
that the club’s membership and 
influence are localized. 

But these local art director 
clubs, both individually and col- 
lectively, constitute a significant 
force on behalf of our profes- 
sion and, in the process, serve 
the interests of advertising, bus- 


| | 


iness and industry far more 
broadly and effectively than is 
generally recognized. It is a fact 
that the local art director clubs 
are an important force for their 
members, but an even more im- 
portant force for their employ- 


. ers, clients and sponsors, whose 


visual communications they pro- 
duce, exhibit, publicize, honor 
and employ as a form of public 
education. | think it is about 
time that the employers, clients 
and sponsors know what is going 
onandappreciate its importance. 

Let me be more specific. | 
might start by observing that a 
great many club programs—as 
in Charlotte, for example—are 
intended largely to inspire and 
educate their own memberships. 
| shall not dwell on this except 
to point out that the ultimate 
beneficiaries of these self-edu- 
cational activities are, of course, 
the advertisers, agencies, pub- 
lishers and sponsors who em- 
ploy the art directors. 

In addition, the following art 
director club activities, while 
intended in part to promote 
their own public relations, also 
promote advertising and com- 
munications directly. They in- 
clude the local Annual Award 
shows, the exhibition Annuals, 
club activities in the education 
field, club civic activities, club 
philanthropic activities, and club 
publications. 

Nearly all 37 city clubs hold 
exhibitions each year. These ex- 
hibitions serve to acknowledge 
and publicize the best art direc- 
tion in the locality or region— 
art direction for industry, pub- 
lishers and advertising agencies. 
These shows are increasingly 
stressing the best ‘‘whole adver- 
tising,’’ not merely the best art- 
work, on the theory that the art 
director’s function is to direct 
the visual communicating pow- 
er of all the components. In 
many cities special awards are 
given for the most effective com- 
municating impact of the entire 
unit, including words and pic- 
tures and their unification. This 
is integrated visual communica- 
tion, and it is increasingly a 
responsibility of the art director. 

How effective are these An- 
nual Award exhibitions? | believe 
enormously so, especially in a 
cumulative sense over the coun- 
try and over the years. | know 
of no exact count of such shows, 
but | estimate that there have 
been more than 300. 

The publication of Annuals 
serves still further to dissemi- 
nate and preserve the values of 
Annual Exhibitions. New York 
has published Annuals for each 


of its shows, constituting a text 
and history of visual communi- 
cation for 40 years. Other clubs 
have from time to time supple- 
mented this published record 
with Annuals of varying preten- 
sions. Thus the Annual exhibi- 
tions and publications serve to 
provide a continuing acknowl- 
edgment of the best in visual 
communication and can be con- 
sidered in this light as educa- 
tional activities. 

| think the Third Annual Ex- 
hibition of the Art Directors 
Club of Charlotte is one more 
significant item in the list of 
good works by art directors and 
their clubs. But | do believe that 
for their own good the produc- 
ing agencies and the business 
community who stand to gain 
perhaps even more than the art 
directors from these efforts 
should see to it that such good 
works are not wasted from any 
lack of support or audience. | 
am sure that a team effort to 
capitalize on Art Director pro- 
grams will benefit everyone. 

Art directors must be mem- 
bers of a team, a communica- 
tion team. The art director’s 
skills and techniques play a vital 
part in relaying the messages 
of business, politics, science 
and education. They give visual 
structure to the words of others, 
amplify them with design, pic- 
ture and form. They substan- 
tiate and vivify the thoughts, 
acts and productions of the rest 
of the creative community. And 
| believe that through their clubs 
and the National Society of Art 
Directors they are upholding 
their end of the team effort in 
fine style. 


ARTHUR T. LOUGEE, President 
National Society of Art Directors 


With this, the first published 
Annual, many of you are making 


ety of Art Directors. | feel that 
this is an excellent opportunity 
to say a brief word about the 
organization: What it is and why 
it is! 

First of all it is a non-profit 
organization made up of art di- 
rectors and people of the graphic 
arts industry, all of whom are 
vitally interested in the improve- 
ment of our product—graphic 
communications. 

Our basic objective is simply 
this: To raise art standards and 
promote better and closer rela- 
tions with business. The pro- 


grams at our monthly meetings 
are a constant parade of discus- 
sions, films, specialized exhibits, 
and lectures given by outstand- 
ing individuals in various fields 
of the graphic arts industry. Be- 
ing a member club of the Na- 
tional Society enables us to 
participate nationally rather 
than remain altogether local. 
We also have adopted a ‘‘code 
of fair practices’ as set forth 
by the National Society which 
exists for the protection of the 
art buyer and artist. Our biggest 
single project is the sponsor- 
ing of this annual exhibition. 
Through the cooperation of ad- 
vertising, business, and graphic 
arts firms in the Carolinas, the 
exhibition is selected and 
awarded by a highly qualified 
Jury. It is through this show that 
we are able to recognize talent 
and display the caliber of work 
to be found here in the Carolinas. 


SAM GRAINGER, President 
Art Directors Club of Charlotte 


... through this show 
we are able to recognize 
talent and display the caliber 
of work to be found in 


the Carolinas.” 
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ART DIRECTOR John Gregory 
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PHOTOGRAPHER Alderman Studio 
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High Point, North Carolina - High Spot on the Southern Industrial Scene! 
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Harry Jacobs 
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meet the most critical, most suspicious inspectors 


in the entire textile industry! 


which Dayco Cot —_is the reject? 


ART DIRECTORS 
ARTIST 
PHOTOGRAPHER 
COPY WRITER 
EXHIBITOR 


Dick Sefton/Andy Pellizzi 
Dick Sefton 

Neil Gillespie 

A. B. White 

Henderson Advertising 


Newspaper Ads (2 color) 


ART DIRECTOR Harry Jacobs 
ARTIST E. Burnett Van Fossen 
COPY WRITER Gil Werner 
EXHIBITOR Cargill, Wilson & Acree 
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ART DIRECTOR Harry Jacobs 
ARTIST Adgraphics, Inc. 
COPY WRITER Gil Werner 


EXHIBITOR Cargill, Wilson & Acree 
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Dementi Studios 

John del Cardayre 
Cargill, Wilson & Acree 
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With NCNB Ready-Credit you just” Write Yourself a Loan" Join and Rejoice! 


Newspaper Ads (2 color) Newspaper Ads 
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ART DIRECTOR Harry Jacobs 
C2 Gold Certificate ARTIST Parker-Obman Studio 
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ART DIRECTOR Harry Jacobs EXHIBITOR Cargill, Wilson & Acree 
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ART DIRECTOR Harry Jacobs POMAN 
ARTIST E. Burnett Van Fossen 
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ART DIRECTOR Don Brodeur 
ARTIST Don Brodeur 
EXHIBITOR Lavidge, Davis & Newman 


SHERATON MEN'S SHOP... . JUNE 18 


—_RCAUSE WELL SOON BE IN A GREAT NEW STORE, ALL SUMMUR STOCK 1S REDUCEOL 
STARTS $200 AM. © EVERYTHING GOES © 25% TO 50% OFF © SUMMER SUITS 
COATS. © SUMMUR SHIRTS / DRESS SPORT © STRAW HATS © 
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ART DIRECTOR Harry Jacobs 
ARTIST Parker-Obman Studio 
PHOTOGRAPHER Tom Walters 
COPY WRITER Gil Werner 
EXHIBITOR Cargill, Wilson & Acree 


ART DIRECTOR Lena McKinley 
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Too Much Family in Too Little House? Even things up withan NCNB Home Improvement Loan! 


ART DIRECTOR Harry Jacobs 
PHOTOGRAPHER Tom Walters 
EXHIBITOR Cargill, Wilson & Acree 


Bank as You Are! 
ART DIRECTOR E. B. Hagy 
DESIGNER J. A. Middleton 
ARTIST J. A. Middleton 
NORTH CAROLINA NATIONAL 0 COPY WRITER Barbara Steel 
EXHIBITOR Hege, Middleton & Neal 


ART DIRECTOR’ Harry Jacobs 
PHOTOGRAPHER Tom Walters 
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ART DIRECTOR Harry Jacobs 
ARTIST E. Burnett Van Fossen 
COPY WRITER Gil Werner 


ART DIRECTOR Harry Jacobs EXHIBITOR Cargill, Wilson & Acree 
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A ARTIST Shields King 
PHOTOGRAPHER Kenneth Altfather 
COPY WRITER Courtenay Carson 
EXHIBITOR Withers & Carson 


ART DIRECTOR Harry Jacobs 
ARTIST Beatley-Riddick Studio EXHIBITOR Wachovia Bank 
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COPY WRITER Gil Werner 
EXHIBITOR Cargill, Wilson & Acree 
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EXHIBITOR Wachovia Bank 
& Trust Company 


Wherever you are in Raleigh 
you're within 10 minutes of North Carolina National 


NORTH CAROLINA NATIONAL BANK ( 


s Wake up your savings.,.3% Thrift-Maker Plan 
ART DIRECTOR AI Cascino pays interest every day on every dollar 


ARTIST Parker-Obman Studio 
PHOTOGRAPHER Tom Walters 
EXHIBITOR Cargill, Wilson & Acree 


ART DIRECTOR AI Cascino 
ARTIST E. Burnett Van Fossen 
PHOTOGRAPHER Tom Walters 
EXHIBITOR Cargill, Wilson & Acree Rn 
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ART DIRECTOR Tom Hale 
DESIGNER Dan Haynes 
ARTIST Dan Haynes 
EXHIBITOR Aim Associates 


ART DIRECTOR Harry Jacobs 
ARTIST Clyde Burnette 
PHOTOGRAPHER Tom Walters 
EXHIBITOR Cargill, Wilson & Acree 
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J. T. Howard Advertising COPY WRITER 
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ART DIRECTORS John Gregory/Andy Pellizzi 
ARTIST Feldkemph-Mallay Studio 
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EXHIBITOR Henderson Advertising PHOTOGRAPHER Watson Studio 
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EXHIBITOR J.T. Howard Advertising 
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feces mene er ART DIRECTOR Chick McKinney 
DESIGNERS Chick McKinney/Herb Tripp 
ARTISTS Chick McKinney/Harry Zepp 
COPY WRITER Chick McKinney 
Mitchell Studio EXHIBITOR J.T. Howard Advertising 


ART DIRECTOR Chick McKinney 
ARTIST Harry Zepp 
PHOTOGRAPHER 
COPY WRITERS Chick McKinney/M. J. Silver 
EXHIBITOR J. T. Howard Advertising 


ART DIRECTOR’ Harry Jacobs 
ARTIST E. Burnett Van Fossen 
COPY WRITER’ Gil Werner 
EXHIBITOR Cargill, Wilson & Acree 
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ARTIST Alford/Bercker Advertising Art 
EXHIBITOR Alford/Bercker Advertising Art 
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This is how much a comprehensive engineering application study costs you 2. 
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ART DIRECTOR Don Brodeur 
ARTISTS Stanton/Carpender 
PHOTOGRAPHER Stanton 
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EXHIBITOR Alford/Bercker 
Advertising Art 


ADVERTISING ART 
AND PHOTOGRAPHY 


Charlotte Public Library / October 16-28 
SPONSORED BY" ART DIRECTORS CLUB OF CHARLOTTE 
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EXHIBITOR Cargill, Wilson & Acree EXHIBITOR Wachovia Bank 
& Trust Company 


Savings crow Faster at <> Oa 


NORTH CAROLINA NATIONAL BAN K ( 


ART DIRECTOR Harry Jacobs 
ARTIST Adgraphics, Inc. 
EXHIBITOR Cargill, Wilson & Acree 


Direct 


ART DIRECTOR 
DESIGNER 
ARTIST 
EXHIBITOR 


Mail 


Tom Hale 
Bob Alford 
Warner Willis 
Herald Press 


Your Money's Worth More Every 24! 


ART DIRECTOR 
PHOTOGRAPHER 
COPY WRITER 
EXHIBITOR 


Harry Jacobs 

Tom Walters 

Gil Werner 

Cargill, Wilson & Acre 


ae Gold Certificate 


ART DIRECTOR Laurence Broderson 


ART DIRECTOR Don Brodeur ART DIRECTOR Al Cascino ARTIST Laurence Broderson 
COPY WRITER Jack Wagstaff ARTIST E. Burnett Van Fossen COPY WRITER J. R. Covington 
EXHIBITOR Lavidge, Davis & Newman COPY WRITER John del Cardayre EXHIBITOR Jefferson Standard 
EXHIBITOR Cargill, Wilson & Acree Broadcasting Co. 


ART DIRECTOR Tom Hale 
DESIGNER Dan Haynes DESIGNERS Van Fossen/Jacobs 


ARTIST Dan Haynes EXHIBITOR Cargill, Wilson & Acree 
EXHIBITOR Aim Associates 


Direct Mail 


i ——————————————————_———————— 


ART DIRECTOR Aubrey L. Blow 


ART DIRECTOR AI Cascino ARTIST Bartlett Associates 
ARTIST Charlie Sheffield PHOTOGRAPHER A.C. Bill Summerville 
COPY WRITER John del Cardayre COPY WRITER L. W. Allen 
EXHIBITOR Cargill, Wilson & Acree EXHIBITOR Lloyd Advertising 


ART DIRECTOR Don Brodeur 
ARTIST Don Brodeur 
PHOTOGRAPHER: BBS Studio 
COPY WRITER Erl Tronnes 
EXHIBITOR Lavidge, Davis & Newman 
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ART DIRECTOR Shields King 
ARTIST Shields King 


ART DIRECTOR Harry Jacobs PHOTOGRAPHER Kenneth Altfather 
ARTIST E. Burnett Van Fossen COPY WRITER Courtenay Carson 
COPY WRITER Gil Werner EXHIBITOR Withers & Carson 


EXHIBITOR Cargill, Wilson & Acree 


Letterheads 


DESIGNER J. A. Middleton 
ARTIST J. A. Middleton 
PHOTOGRAPHER BBS Studio 
COPY WRITER J. A. Middleton 
EXHIBITOR Hege, Middleton & Neal Advertising 


ART DIRECTOR Ed Hagy ©. Gold Certificate 


DESIGNER Harry Jacobs 
EXHIBITOR Harry Jacobs 


ADAAIS MILLAN CORPORATION /MOmnnGHY 


ART DESIGNER Joe King EXHIBITOR Wachovia Bank 


ARTIST Joe King & Trust Company 
COPY WRITER Farrel F. Potts 


EXHIBITOR Herald Press 


ART DIRECTOR Don Brodeur 
ARTIST Don Brodeur 
EXHIBITOR Lavidge, Davis & Newman 


ART DIRECTOR Joseph E. King 
ARTIST Hugh Petrea 

COPY WRITER Farrel F. Potts 
EXHIBITOR Herald Press 


Letterheads Institutional 


ART DIRECTOR Aubrey L. Blow 
DESIGNER Marjorie Bartlett 
ARTIST Bartlett Associates 
EXHIBITOR Lloyd Advertising 


ART DIRECTOR Ralph Futrell 

ARTIST Ralph Futrell 
PHOTOGRAPHER Alderman Studios 
EXHIBITOR Alderman Studios 
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5 NOGARO TYRCLIAMEY, Incwepearmtoa 208 Wont SPoraningtine Aye Cnarhinen, Mem Cmgeoi, 0701978 te 


ART DIRECTOR Chick McKinney 

ARTIST Chick McKinney 

COPY WRITER Chick McKinney 
EXHIBITOR J. T. Howard Advertising 


DESIGNER E. Burnett Van Fossen ART DIRECTOR George Fryer 


EXHIBITOR Higgins Typograph ARTIST George Fryer 
id ithe , EXHIBITOR LUWA Corporation 


Gold Medal 
(Awarded by Tony Mandarino) 


ay. Gold Certificate 


ttn 
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) Silver Certificate 


cecal 


SS Caskie Paper Award 


ART DIRECTOR 
ARTIST 

COPY WRITER 
EXHIBITOR 


Silver Medal 


(Awarded by Arthur Lougee) 


ge Gold Certificate 


Bill Owens 
Rachel Roth 
Bill Owens 
Herald Press 


ART DIRECTOR Harry Jacobs 


ARTIST Parker-Obman Studio 


COPY WRITER’ Gil Werner 


EXHIBITOR Cargill, Wilson & Acree 


« e Silver Certificate 


ART DIRECTOR Bob Parati 
ARTIST Bob Parati 
EXHIBITOR Bob Parati Studios 


ART DIRECTOR Don Brodeur 
ARTIST Don Brodeur-Joe Seyk 


PHOTOGRAPHER John Stanton 


COPY WRITER Erl Tronnes- 
EXHIBITOR Lavidge, Davis & Newman 


ue) Silver Certificate 


ART DIRECTOR Bob Alford 
ARTIST Alford/Bercker 
Advertising Art 
EXHIBITOR Alford/Bercker 


Advertising Art 


ART DIRECTOR Mel Kester 
ARTIST Don Gallamore 
COPY WRITER Sally Edwards 
EXHIBITOR Herald Press 
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Institutional 


e Silver Certificate Ce) Silver Certificate 


ART DIRECTOR Joe King DESIGNER Harry Jacobs 
PHOTOGRAPHER Woodrow Wilson EXHIBITOR Harry Jacobs 
EXHIBITOR Herald Press 


ART DIRECTOR Bob Kembel 
DESIGNER Janet Kembel 
ARTIST Bob Kembel 
EXHIBITOR Robert G. Kembel & Co. 
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ART DIRECTOR Terrell Stone 
ARTIST Jim-Ellison-Johnblack 
EXHIBITOR Leslie Advertising Agency 


DESIGNER E. Burnett Van Fossen 


EXHIBITOR Cargill, Wilson & Acree 
ART DIRECTOR Lee Stewart 


ARTIST Lee Stewart 
EXHIBITOR Observer Printing House 


Sales Presentations 


ART DIRECTOR Harry Jacobs 
ARTIST Adgraphics, Inc. 
EXHIBITOR Cargill, Wilson & Acree 


ART DIRECTOR Alan Bohler 
DESIGNER Ralph Futrell 
ARTIST Ralph Futrell 
PHOTOGRAPHER Alderman Studios 
EXHIBITOR Alderman Studios 


ART DIRECTOR Ed Reardon 

ARTIST Ed Reardon 
PHOTOGRAPHER Alderman Studios 
EXHIBITOR Alderman Studios 


ART DIRECTOR Courtenay Carson ev) Silver Certificate 
ARTIST Caldwell Withers 
EXHIBITOR Withers & Carson 


ca Silver Certificate 


Packaging 


DESIGNER E. Burnett Van Fossen 
EXHIBITOR Higgins Typography 


ART DIRECTOR Mel Kester 
ARTIST L&LArt Department 
EXHIBITOR Package Products 


ART DIRECTOR Harry Jacobs 
ART DIRECTOR Harry Jacobs ARTIST Parker-Obman Studio 
ARTIST Parker-Obman Studio EXHIBITOR Cargill, Wilson & Acree 
EXHIBITOR Cargill, Wilson & Acree 


Gold Medal 
(Awarded by R. O. Blechman) 


C) Gold Certificate 


Advertising Art 


ART DIRECTOR David Moffett ART DIRECTOR Al Cascino 
PHOTOGRAPHER David Moffett ARTIST E. Burnett Van Fossen 
EXHIBITOR Creative Graphics EXHIBITOR Cargill, Wilson & Acree 


ART DIRECTOR Harry Jacobs 
ARTIST Adgraphics, Inc. 
EXHIBITOR Cargill, Wilson & Acree 


ART DIRECTOR Andy Pellizzi ART polar tbe ne Lid 
ARTIST Art Funk arrison Rucker 


EXHIBITOR Henderson Advertising Agency EXHIBITOR Bennett Advertising 


Advertising Art Photography 


- Silver Certificate 


ART DIRECTOR’ Harrison Rucker 
DESIGNER Dick Behrends 
ARTIST Harrison Rucker 
EXHIBITOR Bennett Advertising 


PHOTOGRAPHER Tom Walters 
EXHIBITOR Tom Walters 


ART DIRECTOR Al Cascino 
PHOTOGRAPHER Tom Walters 
EXHIBITOR Tom Walters 


ART DIRECTOR Harry Jacobs 
PHOTOGRAPHER Tom Walters 
EXHIBITOR Cargill, Wilson & Acre 


Oo) Silver Certificate 


ART DIRECTOR Don Brodeur 
ARTIST Don Brodeur 
EXHIBITOR Lavidge, Davis & Newman 


Poot 


ey) Silver Certificate 


pire ‘a DESIGNER Arturo Sobrino 
( ) Silver Certificate PHOTOGRAPHER John Stanton 
EXHIBITOR Alderman Studios 


DESIGNER C. Marsh 
PHOTOGRAPHER John Stanton 
EXHIBITOR Alderman Studios 


DESIGNER Gilbert Gray 
PHOTOGRAPHER Don Hulin 
EXHIBITOR Alderman Studios 


PHOTOGRAPHER Bill Jarrett 
EXHIBITOR Alderman Studios 


rail Ae 
Ci) Gold Certificate 


ART DIRECTOR Harry Jacobs 
PHOTOGRAPHER’ Tom Walters 
EXHIBITOR Cargill, Wilson & Acree 


sometimes the best takes a little longer 


Kincaid Advertising Agency, Inc. (1) 101 Queens Road (] Charlotte 4, N. C. q 


art and design 
photo engraving 
multi-plates 
rubber plates 
ad-plates 


offset services 


process separations 


..to ultra “way-out”! 


engraving 
company, inc. 


post office box 1201 § 
phone 523-5115 3136 may street, charlotte, north carolina & 


What makes a typography plant above average? 


A wide variety of type faces and good equipment? No... these are only the taken-for-granted 
prerequisites for any typesetting plant. The most essential element necessary to produce 
above average typography is dedicated, talented people like Chuck Robertson. His 
outstanding creative ability, technical knowledge and innate pride in his work can be 
expressed at Typography Shop where he finds an atmosphere conducive to craftsmanship. 
Most Carolina art directors know our typographers by name... Call or write today for type 
ind Headliner catalogs if you have not met us. TR 5-7676 at 21 61 Monroe Dr., N.E., Atlanta, Ga. 


MUSCA DOMESTICA ! 


fly (flf), ~.;pl. FLIES (fliz). [AS flyge fléoge.| 
1. orig., any winged insect; now, a dipterous insect 
of a family (MUSCIDAE) of which the housefly 
(Musca Domestica) is the most familiar form; 
found in all habitable parts of the world, but not 


found in or on quality printing from Herald 
Press, Inc. 


com erat peo, INC. 


2000 HAWKINS ST. @ EDISON 3-6608 @ CHARLOTTE, N. C. 


THERE 
ARE TWO 
KINDS OF 
ADVERTISING 
| AGENCIES 


Creative and non-creative. The differ- 
ence: only a creative agency has what 
you need to fire the desire of your 
/prime prospects: advertising with an 
idea. @ In this stale old world, one 
fresh idea can create more excitement 
than a million tired cliches. m@ We sell 
| ideas. Ideas that communicate, com- 
“pel, and sell. Ideas that can warm, 
‘flame, and fire the demand for your 
product or service. ™ If this approach 
to advertising sparks your interest, 
we would welcome the opportunity of 
showing you how our talents can match 
your needs. @ The Howard Agency /114 
’ West Morgan/Raleigh, North Carolina. 


re | a er nt 


Symmetry in Steel by Southern Engineering Co. 


Charlotte, 


North Carolina 


Dial for 
complete 


advertising 
service 


Bradham & Company 


GREENSBORO, NORTH CAROLINA 


Photography: Tom Walters, 1941 Margate Avenue, Charlotte | 537-7908 


or 
you can take your own 
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“Quality is never an accident. It is always the result of intelligent 
effort. There must be the will to produce a superior thing.”’ jJonn Ruskin 


Just as people have individual characteristics that come to mind when you think 
of them, so do companies. This has become known as the ‘‘Image’’. We have 
often been told that Progressive Composition Company’s image is best summed 
up in the one word so important to Ruskin: Quality. This quality, inherent in every 
Progressive job, is more than just craftsmanship . . . it is also the will to produce 
a superior thing. Quality typography and composition are good business. 


PROGRESSIVE COMPOSITION COMPANY, 1208 East Morehead St., Charlotte - 337-5370 


y WE LIVE | 
WITH OUR 
| CLIENTS! 


Lavidge, Davis & Newman, Inc. Advertising 
KNOXVILLE, TENNESSEE e HIGH POINT, NORTH CAROLINA 


IMPRESSIONS 


Impressions can be the mark of a man—on the 
world or on a police blotter . . . they can be the 
immensity of man’s ideas — freedom on a parch- 
ment called a Declaration of Independence or world 
enslavement by a manifesto. Impressions can be the 
enigmatic voice of love —a comic valentine signed 


by guess who or a tender love note shyly passed. 
And, impressions can be the philosophy of a 
company expressed on paper. Creating the right 
impressions for business is what we deal in every 
day: finer impressions make lasting impressions. 
Hall Printing Company, High Point, North Carolina. 
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TRADE 


-TYPESETTERS 
GREENSBORO, N. C. \ 
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One 
Stands Out! 


Clients that repeat, repeat and repeat must have a hig 
good reason. At Lynchburg Engraving we work hard, iB! 


NOW! 


Electronic 
Sealed Vinyl 


BINDERS * ATTACHE’ CASES 
MEMO PAD COVERS ¢ SPECIALTIES 


are available in Charlotte. Manufactured 
in our own plant, with the newest equip- 
ment is an assurance that you will receive 
closer coordination of details and FASTER 
SERVICE. 


WE ARE IN POSITION TO FURNISH ART 


AND COMPOSITION 
SEND US YOUR INQUIRIES . . . TELL US YOUR SPECIAL 
PROBLEMS . . . WE WILL ANSWER THE SAME DAY. 


Couttot ine. 
RULING & BINDING CO., INC. 


122 W. BLAND S. + CHARLOTTE, N. C. 
P. O. BOX 2081 ° FR 5-5519 


to give each client every reason to repeat with us. 
the Lynchburg Engraving Co., Inc., Lynchburg, Va. 


moving : 
....by George § 


PTE Nig Wega teak as eo Oe OOO eels ele ges 


moving indeed! * in june, 1961,George Hinhart and Associates opened 
it’s doors for business-with no business * today, one year (and 29 
accounts) later, our agency is now serving such industrial giants as: 
the Southern Division of RCA Whirlpool, Trimble-Pride-the world’s 
largest manufacturer of baby furniture, and the Sussen Kugellager- 
werk (textile machinery company) of Germany * and how did it come 
about? * because this is truly a “moving” company * a “doing” group 
of people * “George” launches a project and “it happens” * if your 
company needs solid and progressive advertising programs, contact 
one of our representatives today x let “George (and his bunch) do it.” 


GEORGE EINHART & ASSOCIATES 


305 Cole Building, 207 Hawthorne Lane, Charlotte, North Carolina 


Torrence 


jt 
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JOSEPH THOMPSON—advertising design for the discriminating. 


Charles A. Torrence, Inc., Fast and Accurate Layout, design, presentations, letterheads, annual reports, direct 
Photocopying, ED 3-5702, Charlotte, N. C. mail. 2008 Commonwealth Avenue m Charlotte 5, N. C. m 376-4693 


THE 
_ POWER OF PAPER 


Service Unlimited . . . layout pads, dummies of every categories). This file is available to you at any time. 
kind, working sheets, printed ideas, sample sheets Only the finest nationally known papers are repre- 
and counsel for effectiveness. sented by Caskie: Warren, Beckett, Hopper, Strath- 


Caskie maintains a complete research file, including more, Consolidated, Riegel, Hammermill, Linweave, 
thousands of printed specimens and ideas (classified Appleton and many others. 


Caskie Paper Co., Inc. 


P.O. BOX 2605 » CHARLOTTE, N. C. 


He CREATIVITY ... SYNONYMOUS WITH BENNETT ADVERTISING, INC. HIGH POINT + CHARLOTTE - RALEIGH, N. C. 


Build 
Goodwill 


Send Extra Copies to your 
Friends and Customers! 


(Use Coupon below to Order Now!) 


creative service / airbrush renderings 


brochures, folders cartoons design 
illustration * lettering * mechanicals 
posters * presentations retouching 


Ee ea ae 


r 
I 
i 
| 
I 
I 
I 
i 
i 
I 
I 
1 
i 
1 
1 
i 
I 
I 
1 
1 
I 
I 
i 


Miss Marty Washam 
141914 Elizabeth Avenue 
Charlotte, N. C. 


Please send additional copies of the Third 
Exhibition Annual at $1 per copy. (See quantity 
discount prices below*) My check or money 


order for $. —. is enclosed. 
NAME 

ADDRESS 

CITY 

ZONE STATE 


* The price of the Annual is $1 per copy for the 
first ten copies of your order; 50¢ per copy 
for every additional copy ordered. Thus, 15 
oes cost $12.50; 25 copies, $17.50, and so 
orth. 


annual reports 
direct mail 
packaging 


FRED CLARK STUDIO 800 KENILWORTH AVENUE CHARLOTTE 


Telephone 376-3322 


phone 525-0827 


Charlotte 


n 
Orth Caroling 


alford /bercker advertising art 


Charlotte’s finest, oldest, largest, most complete studio service 


The French have a phrase 
for it. In the southeast, 
there’s an expression, too: 
Alford/Bercker services are 
simply great! From initial 
visualization, illustration, 
retouching, through completed 
assembly you get top talent, 
seasoned experience and 
thorough professional know- 
how for visual selling — 

in any media. This dynamic 
service is backed by a 
complete, versatile staff of 
39 artists, designers, 
illustrators and advertising 
technicians, with a healthy 
respect for deadlines. If you’d 
like to hear and see more, 
Bob Alford will welcome 
your call. 


Alford/Bercker/Advertising Art 
109 West Third Street 
Charlotte, North Carolina 
Phone 332-5888 
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| 
BOOKLET 


COLOR BOOKLET 


Astoria 
BAUER BODONI 


light, Light Italic, Bold, Bold Italic, 
Extrabold, Extrabold Italic, Title 


BAUER CLASSIC 


Bauer Classic Italic 
BAUER TOPIC 


Medium, Medium Italic, Bold, Bold Italic, 
and Alternate Characters 


() 
Hi devuht we ( ursive 


light, Bold 


Bauer Types 


BETON 


Light, Medium, Medium Condensed, 
Bold, Bold Condensed, Extrabold, Open 


Cantale 
CARTOON 


light, Bold 


CORVINUS 


light, Light Italic, Medium, Medium Italic, Bold, Skyline 


ELIZABETH 


Roman, Italic with Swash Caps 


FOLIO Extrabold 


Folio Medium 
Extended 


Folio Medium 
Extended Italic 


FORTUNA 


Light, Bold, Extrabold 


Fortuna bold italic 


: Bauer Types 


FUTURA 


Light, Light Italic, Book, Book Italic, Display, Medium, 
Medium Italic, Medium Condensed, Demibold, 
Demibold Italic, Bold, Bold Italic, 

Bold Condensed, Inline 


Futura Black 
Gillies Gothic 


light, Bold 


Hellenic Wide 
HORIZON 


light, Medium, Bold, Light Italic 


eae 
KiliGh 


LUCIAN 


light, Light Italic, Bold 


Mor weimee 
Stradivarius 
Jrafton Script 
VENUS condensed 


light, Bold, Extrabold 


VENUS Extended 


light, Medium, Bold, Extrabold 


VENUS regular 


light, Medium, Bold, Extrabold 


VENUS italic 


light, Medium, Bold 


WEISS 


Weiss Romon, ltalic with Plain & Swash Caps, 
Bold, Extrabold, Initials 
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BAUER ALPHABETS, INC. 


305 East 45th Street * New York 17,N. Y. 
Phone: MUrray Hill 6-1761-2-3 
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bartlett associates + 611 mint hill road east + charlotte 5, north carolina 


and effectively. 


telephone 


545 - 5117 


bartlett 


advertising *« design + art 


The undisputed mainspring of successful advertising is still the mind with the 
selling idea. Once conceived, the idea must be executed effectively, honestly, 
and in good taste, if it is to build for a client. 


For compelling, profit-making designs . . . consult Bartlett. Designs that sell for 
your promotional needs are created in our studio, located twelve miles from 
downtown Charlotte. Ask to see samples from current production and appraise 
for yourself the quality that has become our reputation. 


Though we seek any challenging creative assignment, our specialty is in the 
field of graphic communication, providing a complete service from idea con- 
ception to production. We have the facilities to handle as much or as little of 
the detail as you require ... from the smallest folder or brochure to the largest 
annual report or book publication. Combining knowledge, talents, and skill with 
those of production engineers and craftsmen, we produce through graphic impact 
what we consider to be our real product .. . results. 


According to job requirements and individual needs, we offer too, a variety of 
selective services such as advertising copy for all media, ideas for commercials 
and skits, special effects and composition planning for commercial photography, 
as well as decorating counsel for business interiors. 


Built on the belief that creative minds function more effectively when provided 
with sound organized management, freedom from unnecessary interruptions, and 
properly equipped facilities, Bartlett Associates has shown a steady, continual 
growth. 


A contributing factor too, has been communication pertaining to creative plan- 
ning — in that it is always a direct personal contact between the client and our 
designer or art director. Client preferences, technical data, job requirements, and 
other controlling factors that may influence the resulting design are carefully 
compiled prior to preliminary design work. Experience has proven that this 
procedure greatly reduces costly changes or alterations. 


Seldom can sales-winning designs be created with artistic inventiveness alone 
. .. for to know a product is to understand it — its reason for being and its 
purposes . . . requiring too, a better understanding of the “principles and 
techniques of persuasive advertising. This we consider to be the real requirement 
of any promotional phase, whether it be idea conception, market research, 
creative philosophy, or media production. 


Better results through better understanding has come to be, not only 
Bartlett philosophy, but a way of working for our staff . . . combining knowledge, 
effort, and talent to transmit and interpret the message of our clients in terms 
of a selling corporate image. It works! 


Charlotte: Suite 325, Kings Dr. at Baxter St. — ED 3-8407 « Richmond: 201 East Franklin Street — MI 3-3485 
Member American Association of Advertising Agencies « Affiliated Advertising Agencies Network 


Of course, 
there 

are 

other 
printers... 
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Other printers? Of course, but Washburn 

remains truly outstanding - year after year! The 
perceptive talents of skilled craftsmen 

combined with many years of production experience 
give you printing quality of the highest degree. 
Washburn’s modern letterpress and lithographic plant 
offers complete facilities for every printing need... 
from simple black and white to elaborate 

full color... from a post card to complete publications. 
Call Washburn for a demonstration on how to 

get a better run for your money! 


all washburn printing company 
fee 


Did you know that a“font” of foundry type does not necessarily 
mean the whole works—capitals, lowercase, figures and points 


(punctuation marks)? American Type Founders packs type in 
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caps with points; lowercase with points; figures with points. 
These can be bought separately. So, if you’re asking your 
typographer for a face he doesn’t have, be considerate — 


tell him if you need only caps, lowercase or figures. 


American Type Founders, 200 Elmora Avenue, Elizabeth, N. J. 


P.S. Graphic Designers — are you on our “Type Information” list? If not, send us your name 
on your company’s letterhead. We’ll mail you the latest releases — to your home, if you wish. 


Types used: Craw Modern and Bold, Headline Gothic and News Gothic 


CALL ADGRAPHICS, INC. 


The complete, under-one-roof source 
for all phases of graphic arts for 
advertising. Creators of award-win- 
ning, sales producing design for 
local, regional and national ac- 
counts, including the widely ac- 
claimed ATLANTA magazine. Callus 
Area Code 404 — 875-9438. 


ADGRAPHICS 


INCORPORATED 
721 Juniper Street, N. E., Atlanta 9, Ga. 


ANIMATIGN 


THERE'S 


ALWAYS 
ONE 


Cam GpeaincEr Propucrions © 


1419 1/2 ELIZABETH AVENUE SENOS 
CHARLOTTE 4, N. C. aK 


CALL 332-9174 


ALSO ILLUSTRATIONS/DESIGN/CARTOONS/MECHANICALS 


os DESIGNERS » PRINTERS » CONVERTERS 
FIM ee tees aly 


“No Bull, there’s a great new studio in Charlotte!” 


PARKER— OBMAN 


offers a complete advertising and industrial art 
service, including: Creative Design, Layout, 
Illustration (figure and technical), Photo- 
retouching, Mechanicals, Annual Reports, 
Brochures, Presentations. Dial FRanklin 6-6121 
for portfolio. Parker-Obman Studio, 1117 Inde- 
pendence Boulevard East, Charlotte 4, N. C. 


you are falling under our spell- 


you are falling under gur spell Distributors of 


vou fant ta see our samples. 


You fant ta see our samples. 


Rucker Stuart Rucker Stuart 


Rucker Stuart Rucker Bianct 


FREE 2? Orr brand new beautifully illustrated 


192 page catalog...a complete and 

\ Crane. up-to-date reference on art supplies and drafting 
| Gal ; materials. A written request on your business 

¢ letterhead will assure prompt delivery ... FREE! 

NOTE: Address orders and inaviries ae Dept. P 


KAVISt SUPPLIES 


RUCKER STUART STUDIO 173 MADISON AVE. * NEW YORK 16, N.Y. 


a complete advertising art service * N.C.National Bank Bldg., High Point, N.C. 


HT* HT* HT* HT* HT* HT* HT* HT* HT* HT* 


23/6-157A... 
for a number of reasons 


Service » Selection » Attention to Detail 


Hcains TL yPpoGRAPHY,inc. 


215 WEST WORTHINGTON AVENUE #® CHARLOTTE 3, NORTH CAROLINA 


BT? BT B® Been ae oes AT Be HT* 
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PROUDLY SERVING THE GRAPHIC ARTS INDUSTRY OF THE THE CHARLOTTE ENGRAVING C0 
SOUTHEAST SINCE NINETEEN HUNDRED AND FIFTEEN. e 


CHARLOTTE 


Hollywood or High Point? 


A Whole New World of Photography 


ONE OF THE WORLD'S largest and most 
unique photography studios is in High 
Point, North Carolina... just ninety jet 
minutes from New York and minutes 
more from other graphic art centers. 
But whenever you visit Alderman 
Studios you'll find it easy to believe 
you're on the sound stage of a Holly- 
wood extravaganza. As many as fifty 
complete sets may be standing before 


aa. 


the cameras. And over two hundred 
people will be actively engaged in per- 
fecting that moment of truth when the 
camera records an image on film. 
During the past ten years the Alder- 
man staff has designed and constructed 
the equivalent of 11,000 six-room 
houses .. . has built swimming pools, 
showrooms, driveways, and such unlike- 
ly things as a papier-mache man-in-the- 


moon and a two-story mobile home...all 
for that single instant before the cam- 
eras when the selling process begins. 

Only at Alderman can your product 
travel the full route from camera to 
printed page... all under one roof. So 
if you would like more information 
about this whole new world of photog- 
raphy, simply write or call Bob Hoskins 
our marketing director. 


‘coer PHOTOGRAPHY-DESIGN-GRAPHIC ART-PRINTING 


MEMBERS 


Bob Alford 
Alford/Bercker/Advertising Art 
109 West Third Street 
Charlotte, N. Carolina 


James Barnette 

Jim Barnette Advertising 
142% Brevard Court 
Charlotte, N. Carolina 


Don Bernard 
Screencraft, Inc. 

3116 South Tryon Street 
Charlotte, N. Carolina 


Aubrey Blow 

Lloyd Advertising 

401 South Gardner Avenue 
Charlotte, N. Carolina 


La Marr Brigman 
Harding High School 
2001 Alleghany 
Charlotte, N. Carolina 


Larry Brodersen 
WBTV 

1 Julian Price Place 
Charlotte, N. Carolina 


Fred Clark 

Free Lance 

800 Kenilworth Avenue 
Charlotte, N. Carolina 
Jack Conkwright 
Observer Printing House 
216 West Second Street 
Charlotte, N. Carolina 


Murray Craven 
Henderson-Ayer & Gillett 
1815 Park Drive 
Charlotte, N. Carolina 


Betty Dawson 

Dawson Art Studio 

1111 East Morehead Street 
Charlotte, N. Carolina 


Jean Erwin 
Free Lance 
212 Providence Road 
Charlotte, N. Carolina 


E. Burnett Van Fossen 

Cargill, Wilson and Acree, Inc. 
Kings Drive at Baxter, Suite 325 
Charlotte, N. Carolina 

Russell Graef 

Commercial Photo Studio 

242 Colonial Avenue 

Charlotte, N. Carolina 


Sam Grainger 

Sam Grainger Productions 
1419% Elizabeth Avenue 
Charlotte, N. Carolina 


Tom Hale 

AIM Associates 

1311 East Morehead Street 
Charlotte, N. Carolina 


Jerry Hendrick 

Radiator Specialty Company 
1400 West Independence Blvd. 
Charlotte, N. Carolina 


Tom Higgins 

Higgins Typography, Inc. 

205 West Worthington Avenue 
Charlotte, N. Carolina 


Harry Jacobs 

Cargill, Wilson and Acree, Inc. 
Kings Drive at Baxter, Suite 325 
Charlotte, N. C. 


Joe King 

Package Products 
1930 Camden Road 
Charlotte, N. Carolina 


Jean LaMuniere 
Sherwood Enterprises 
1508 Lady Street 
Columbia, S. Carolina 
Sprott Long 

Bennett Advertising 
1416 East Morehead Street 
Charlotte, N. Carolina 
Lena McKinley 

Free Lance 

115 Cherokee Road 
Charlotte, N. Carolina 


Tom O’Donoghue 
Carolina Art and Crafts 
1618 Elizabeth Avenue 
Charlotte, N. Carolina 


Robert Parati 

Free Lance 

5039 Murrayhill Road 
Charlotte, N. Carolina 
Andy Pellizzi 
Henderson Advertising 
55 Pleasantburg Drive 
Greenville, S. Carolina 


Clyde Pulley 

Lloyd Advertising 

401 South Gardner Avenue 
Charlotte, N. Carolina 


Dan Ray 

Caskie Paper Company 
308 East Fourth Street 
Charlotte, N. Carolina 


Hank Richter 

Free Lance 

P. O. Box 4203 
Charlotte, N. Carolina 
Kathryn Ridgely 
Observer Printing House 
216 West Second Street 
Charlotte, N. Carolina 
Henry Scarborough 
Package Products 

1930 Camden Road 
Charlotte, N. Carolina 
Lorraine Springs 

Free Lance 

923 Henley Place 
Charlotte, N. Carolina 
William Stallings 
Charlotte Paper Company 
224 South Cedar Street 
Charlotte, N. Carolina 


Lee Stewart 

Observer Printing House 
216 West Secon Street 
Charlotte, N. Carolina 


Porter Taggart 

Free Lance 

212 Providence Road 
Charlotte, N. Carolina 


Joseph Thompson 

Free Lance 

2008 Commonwealth Avenue 
Charlotte, N. Carolina 


Marty Washam 

Free Lance 

1419% Elizabeth Avenue 
Charlotte, N. Carolina 
Kenneth Whitsett 

Pictorial Engraving Company 
417% East Trade Street 
Charlotte, N. Carolina 


ANNUAL CREDITS 


Advertising 
TOM HIGGINS 


Design 
HARRY JACOBS 


Photography 
TOM WALTERS 


Art 
PARKER-OBMAN STUDIO 


Typography 


PROGRESSIVE COMPOSITION CO. 


Paper 


Slipcase and Cover (12 pt. Kromekote) 


CHARLOTTE PAPER CO. 
Editorial 


(Strathmore Fairfield Opaque Vellum, Sub. 80) 


CASKIE PAPER CO. 


Printing 
HERALD PRESS 


ie als 


